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 FOREWORD: CEO  

Dear Reader,  

Welcome to the third edition of our 

quarterly newsletter. Once again, we 

are pleased to share with you 

progress and improvements we have 

made in this quarter.  

 

In this edition, we will share with you how the Commission celebrated World 

Competition Day, an international day celebrated by Competition Authorities 

the world-over. Included in this issue is a discussion about how we have 

managed to ensure that our staff is kept abreast with emerging trends and 

issues within the paradigm of competition law. For us, developing staff 

capabilities and knowledge is very important for the application of 

competition principles and taking informed decisions. You will as well be 

introduced to a new member of our team, Mr. Sukati, who joins us as Chief 

Finance and Corporate Services Officer.  

 

As introduced in our first quarter newsletter, the seven Graduates in Training 

who joined the Commission under the Graduate in Training Programme, a 

programme aimed at enhancing the graduates’ capabilities in a corporate 

environment, have successfully completed their training and have expressed 

their gratitude for the opportunity and knowledge they acquired during the 

course of the programme. This programme serves as a tool that we use to 

fulfill our corporate social responsibility.  

 

We continue to strengthen our relationships with similar institutions. We are 

happy to report that we have signed an MOU with our Taiwan counterpart, 

the Taiwan Fair Trade Commission. It’s an absolute pleasure to share our joys 

with you on this amazing milestone. Do read on and discover how this MOU 

will benefit the Commission and the country as a whole.  

 

Enjoy the read !!!  
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   SCC VALUES:  
 
 

Independence 
We carry out our 

business and reach 

decisions without 

fear, favour or undue 

influence 
 
 
Transparency  
We ensure clear 

processes in all 

operations 

 
 
 
Integrity  
We are honest and 

professional in 

executing our 

mandate 

 
 
 
Teamwork  
We work as a team 

to achieve our 

mandate 

 
 
 
Accountability  
We are all 

responsible for our 

actions, behaviour 

and decisions 

 
 
 
 

 
  
 
 

The Commission approves three mergers 
 

In the third quarter, the 

Commission approved three 

merger transactions; the 

acquisition of Howe Investments 

(Pty) Ltd‟s 50% shareholding in 

Blackduke (Pty) Ltd by Mr. John 

Douglas Morris; the acquisition of 

100% of “specified assets” of 

Pimenta‟s KFC (PTY) Ltd by 

Alliance Foods (Pty) Ltd and the acquisition of the entire issued shares (100%) 

of Harry O (Pty) Ltd Limited by Mr. Samad Abdul Essa.  

ACQUISITION OF HOWE INVESTMENTS (PTY) LTD’S 50% SHAREHOLDING IN 

BLACKDUKE (PTY) LTD BY MR JOHN DOUGLAS MORRIS 

Mr. John Douglas Morris (hereinafter referred to as “Mr. Morris”), a Liswati 

businessman and Managing Director of farming operations at Blackduke (Pty) 

Ltd (hereinafter referred to as “Blackduke”) acquired Howe Investments (Pty) 

Ltd‟s 50% shareholding in Blackduke.  

Blackduke is a privately owned company incorporated in accordance with 

the company laws of the Kingdom of Eswatini and is located in Mafutseni, in 

the Manzini District of Eswatini. Prior to the acquisition, Blackduke was equally 

owned by Majenca (Pty) Ltd and Howe Investments (Pty) Ltd. Blackduke is 

involved in the business of rearing broilers for slaughter at Umbuluzi Farm 

Chickens or alternatively selling them as live birds to the public.  

When analysing the transaction, the products of the firms were considered 

and it was concluded that the relevant market is the contract rearing of 

broiler chickens in Eswatini. The analysis further revealed that the market 

shares in the relevant market, market concentration, countervailing power 

and barriers to entry were not affected by the transaction. The Commission 

came to the conclusion that the transaction is unlikely to result in the 

substantial lessening or prevention of competition thus approving it without 

conditions.  
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ACQUISITION OF 100% OF “SPECIFIED ASSETS” OF PIMENTA’S KFC (PTY) LTD BY ALLIANCE FOODS (PTY) 

LTD  

Alliance Foods (Pty) Ltd (hereinafter referred to as “Alliance Foods”), the acquiring firm, has acquired 

100% of “Specified Assets” of Pimenta‟s KFC (Pty) Ltd (hereinafter referred to as “Pimenta‟s KFC”). The 

acquiring firm, Alliance Foods, is a newly formed entity which has been established specifically for 

purposes of executing the transaction. Its shareholders are Greystone Partners, Inala Capital, XCap 

(Pty) Ltd and Balaclava (Pty) Ltd.  

 

Pimenta‟s KFC (Pty) Ltd, the target firm, is a privately owned company incorporated in accordance 

with the company laws of the Kingdom of Eswatini. The company is owned and controlled by Mario 

Pimenta, who is also the sole director of the firm which operates in the fast food sales business 

commonly referred to as quick service restaurant sector.  

 

Pimenta‟s KFC owns and operates seven stores in Eswatini which trade under the Kentucky Fried 

Chicken (“KFC”) brand franchise, and these seven stores form the basis of the assets being acquired 

in this transaction.  

 

All seven stores provide in-store service and one of these stores also provides a Drive-Through service. 

The KFC brand specializes in fried chicken sales (both chicken on the bone and processed chicken 

products such as chicken burgers, strips and nuggets) as well as complimentary foods and cold drinks. 

The seven KFC outlets owned by Pimenta‟s KFC are located at the following places: President Centre, 

Manzini; Main Bus Rank, Manzini; Mahhala Shopping Complex, Matsapha; Swazi Plaza, Mbabane; 

Zamazama Shopping Complex, Nhlangano; Gables Shopping Centre, Ezulwini and Evelyn Barring 

Street, Pigg‟s Peak.  

 

The Commission considered the products of the merging parties and concluded that the relevant 

market is the operation of quick service restaurants specializing in chicken, in the Kingdom of Eswatini. 

The market shares in the relevant markets, market concentration, countervailing power and barriers 

to entry will not be affected hence the transaction is unlikely to result in the substantial lessening or 

prevention of competition. The transaction was therefore approved without conditions.  
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ACQUISITION OF THE ENTIRE ISSUED SHARES (100%) OF HARRY O PROPRIETARY LIMITED BY MR. SAMAD 

ABDUL ESSA  

The Commission approved without conditions the acquisition of the entire issued shares (100%) Of 

Harry O (Pty) ltd by Mr. Samad Abdul Essa (hereinafter referred to as “Mr. Essa”).  

 

The acquiring party, Mr. Samad Abdul Essa is a Liswati businessman who owns a number of business 

enterprises in the Kingdom. The target firm, Harry O Proprietary Limited (hereinafter referred to as 

“Harry O”), is a property holding company duly registered in terms of the Companies Law of the 

Kingdom of Eswatini and is involved in enlarging, altering and improving houses, buildings and any 

other works thereon. Harry O‟s activities also extend to the business of property management on 

behalf of any person, private companies and individuals.  

 

Harry O owned five (5) plots in the central business district of Manzini town, Eswatini which were the 

subject of acquisition in this transaction.  

 

In the Commission‟s analysis of the transaction, the products of the firms were considered and it was 

concluded that the relevant market is commercial property in the Manzini town of Eswatini. The 

analysis further revealed that there were no overlaps between the activities of the merging firms in 

the relevant market and as a result of the approved transaction; Mr. Essa will acquire one hundred 

percent (100%) shares in Harry O. The transaction‟s approval without conditions was based on results 

revealed by analysis stating that the market shares in the relevant markets, market concentration, 

countervailing power and barriers to entry will not be affected and hence the transaction is unlikely 

to result in the substantial lessening or prevention of competition.  
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The Commission Celebrates World Competition Day  

 

 

Attendees of the World Competition Day posing for a photo  

The Commission joined Competition Authorities world-wide in celebration of the 9th World 

Competition Day which aimed at deliberating upon the contemporary competition law challenges 

faced by the innovation led digital economy.  

The Commission convened a lecture at the University of Eswatini (“UNESWA”) under the theme 

„Digital Economy, Innovation and Competition‟. For the Commission, convening the lecture at 

UNESWA was not only a way of raising awareness of World Competition Day but also an opportunity 

to raise awareness of competition law and policy amongst UNESWA students and academics. 

UNESWA is currently the only institution of higher learning in Eswatini that offers degrees in both law 

and economics, but does not currently have a course or major in competition law. 

“In this lecture we will be fortunate to hear from a regulator how they relate to a digitalised world as 

they seek to enforce their regulatory mandate. We will learn what developments they experience or 

anticipate from the phenomenon of digitalization. What the positives and negatives to draw from the 

digital experience are; and perhaps how we can all harness the benefits of digitalization to meet the 
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ends of economic developments of our states”, the Honorable Vice Chancellor to UNESWA Prof. 

Justice Thwala said whilst addressing the audience.   

Speaking during the event, the Commission‟s CEO Ms. Thabisile Langa said the Commission will 

continue to work tirelessly to ensure fair competition in the country‟s economy, including the digital 

economy. “We obviously live in a dynamic world. We as the Commission encourage businesses to 

move along with the times as we witness the growth of a new type of economy. Fair competition 

yields a healthy ground for innovation, it pushes businesses to produce quality products in a bid to 

attract new and sustain old costumers”, Ms. Langa explained.  

The lecture whose audience comprised mainly of UNESWA students and academics from the 

disciplines of law and economics, and economics students and academics from Regent Business 

School, was also attended by other stakeholder representatives of the Commission.  

Conducting the lecture was the Commission‟s Legal Advisor Ms. Thembelihle Dube.  Ms.  Dube is also 

a Board Member of the Common Market for Eastern and Southern Africa (“COMESA”) Competition 

Commission. She holds a Bachelor‟s Degree in Law and a Master‟s Degree in EU Competition Law. 

She is an astute legal professional whose legal career has spanned over ten years, seven of which 

have been with the Swaziland Competition Commission.  

 The lecture unpacked the theme „Digital Economy, Innovation and Competition‟. Participants were 

informed that unlike other markets, the digital economy comprises of markets based on digital 

technologies that facilitate the trade of goods and services through e-commerce. Further; that 

digital markets often give rise to competition which is driven by innovation, investment and 

entrepreneurship. Participants were informed that the boundaries of markets are redefined as both 

incumbents and entrants constantly innovate.  

Some competition concerns were brought to participants‟ attention including those of insufficient 

competition among e-markets and that network effects can have a detrimental impact on 

competition where they raise barriers to entry or increase switching costs.  

For the Commission, commemorating World Competition Day provides more opportunities to raise 

awareness about competition law and policy and also educate and advocate for the adoption of a 

competition culture amongst businesses.  
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The Commission strengthens ties with the Taiwan Fair Trade Commission - signs 

MOU 

 

The Commission‟s CEO Ms. Thabisile Langa flagged by the TFTC Chairperson Ms. Huang and the Honorable Ambassador to 

Eswatini in Taiwan Mr. Thami Dlamini together with the TFTC delegation   

The Commission signed a Memorandum of Understanding (“MOU”) with the Taiwan Fair Trade 

Commission (“TFTC"). The Commission‟s CEO Ms. Thabisile Langa travelled to the Republic of China on 

Taiwan, on behalf of the Commission, and made this historical connubial of the two Competition 

Authorities. Present to witness and grace the signing ceremony was The Honorable Ambassador to 

Eswatini in Taiwan Mr. Thami Dlamini.   

The signing of the MOU was driven by both Competition Authorities‟ desire to promote cooperation in 

the field of competition law enforcement and policy. Both Competition Authorities share a common 

view that the enforcement of competition law is not only critical to the development of the economy 

but is also of great importance to the efficient operation of the markets falling under their respective 

jurisdictions.  

Having acknowledged the role of competition law and the dynamic role it plays in the effective 

development of the economy and the importance of a sound and effective enforcement 

competition law and policy mechanism, it is therefore without doubt that competition law remains 

the core fundamental prerequisite for the efficient and effective functioning of the markets. 
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 The Commission and the TFTC realized that in order to ensure effective enforcement it is necessary to 

cooperate with other competition authorities especially in cases that carry with them elements of 

cross boarder effects. This is what has led to the significant milestone of the signing of the MOU 

between the two Competition Authorities.  

The MOU is intended to boost the bilateral relations on competition law and policy matters between the 

Commission and TFTC, and to establish as well as to strengthen the relationship with mutual cooperation 

and support.  The MOU is aimed at ensuring that the two Competition Authorities are able to share their 

experiences concerning projects in the field of raising awareness of competition law and policy 

(competition advocacy). The two Competition Authorities will provide and accord assistance to 

each other in core competition law matters among which will be; investigations of behaviours which 

violate competition laws in the respective legislation of the Competition Authorities; enforcement of 

competition legislation and, related experience sharing which shall cover anti-competitive trade 

practices; and the determination of strategic and tactical aspects of competition policy when 

requested.  

The Commission and the TFTC being experts in matters of competition law and policy acknowledge that 

it is crucial that they have a cooperation agreement through which more efficient enforcement of 

competition laws can be achieved, since both Competition Authorities have the duty to enforce and to 

encourage competition in the international community. The Commission realizes that competition law 

is a very significant tool for promoting economic growth and consumer welfare, as such the MOU will 

contribute positively towards improving the effectiveness of competition law enforcement within the 

respective jurisdictions.  

 

The signing of the MOU was made possible as a result of the relationship that the Kingdom of Eswatini 

shares with the Government of the Republic of China on Taiwan. Through the efforts of the 20th Joint 

Ministerial Conference (JMC) on Economic and Technical Cooperation between the Kingdom of 

Eswatini and the Republic of China on Taiwan, the Commission was able to submit a proposal on 

how it can cooperate with the Government of the Republic of China on Taiwan, particularly the TFTC. 

The Commission had submitted a proposal to the Ministry of Economic Planning and Development 

proposing ways in which it can cooperate with the TFTC amongst which was the signing of the MOU.   

The Commission and the TFTC are very excited of the relationship established between them and are 

eagerly looking forward to cooperate and work together to address competition law issues enclosed 

in the MOU. As a relatively young Competition Authority, the Commission has no doubt that through 

the cooperation between the two Competition Authorities there will be more gains and benefits. It is 
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to be expected that the TFTC with the vast experience at their disposal will impart great skills and 

knowledge to the Commission.   

Speaking at the MOU signing ceremony, the chairperson of the TFTC Ms. Huang acknowledged 

Eswatini as a very close friend and trade partner of the Republic of China. “The two nations signed 

the Economic Cooperation Agreement this June”, she said. 

Ms. Huang explained that, along with the trend toward economic liberalization and globalization, 

the enforcement cooperation of competition laws and policies between different jurisdictions is 

crucial in combating cross-border anti-competitive practices, such as hard-core cartels, anti-

competitive merger, and abuse of dominant position which may impact the stability and prosperity 

of global economy.  

“I believe that this MOU marks an important step towards closer cooperative efforts between our two 

sides”, Ms. Huang noted.  

The Commission‟s CEO Thabisile Langa added to say that the Commission trusts that this will be a 

mutually beneficial partnership presenting fertile ground for the exchange of experiences for both 

parties. “The MOU we have just signed sets out areas in competition law and enforcement of 

cooperation between the two institutions”, Ms. Langa said.   

“These include mutual assistance in investigations and enforcement proceedings, sharing 

experiences in the practical enforcement of competition law, staff exchanges as well as the 

rendering of technical assistance where necessary and possible”, Ms. Langa further explained.  
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Referral selling – what consumers need to know 

What is Referral Selling?  

1. In terms of the law (Section 2 of the Competition Act, 2007) a „consumer‟ does not include a 

person who makes an offer to or purchases goods and services for the purposes of resale. As 

such, traders may enter into agreements of referral selling with other traders.  

 

2. This is provided for under section 14 (1) of the Fair Trading Act. The Act states that:  

„A person shall not, subject to section (2),induce another person to acquire goods or services 

by representing that the person acquiring the goods or services will, after the contract for the 

acquisition of the goods or services is made, receive a rebate, commission, or other benefit in 

return for giving that person the names of prospective customers or otherwise assisting that 

person to supply goods or services to other users or consumers, if receipt of the rebate, 

commission, or other benefit is contingent on an event occurring after such contract is made‟.   

14 (2) Subsection (1) shall not apply to the acquisition of goods for re-supply. 

 

Section 14 (2) of the Fair Trading Act, 2001 (“Fair Trading Act”) provides that the provision 

against referral selling, does not apply to circumstances where the sale of goods and services 

is for purposes of resale. Therefore, the prohibition against referral selling applies to consumers 

as defined. Referral selling is not prohibited for those customers who buy for re-sale. 

 

3. Referral selling takes the form of the trader inducing a customer that he / she will receive a 

benefit if that customer would find other customers for the trader. The ordinary trader / 

customer relationship is that of buying what is for sale from the trader, paying for it as a 

customer, and where there are no defects in the product or service, the relationship ends.  

 

How is Referral selling unfair trading? 

Referral selling is unfair trading for the following reasons -  

(a) as a consumer you are not employed by the trader; the work of finding customers is usually 

done, either by means of advertising, or by marketing employees who are paid to find 

customers; 
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(b) the commission or rebate promised may not be related to the number of customers 

(therefore revenue generated), which means the consumer may not be compensated 

adequately for the input provided;  

 

 

(c) the legal relationship between the trader and the consumer may be so unclear that it may 

lead to misrepresentations and confusion to other consumers regarding issues of liability for the 

goods or services on offer. For example, should a potential customer have questions which 

may only be answered by the trader;  

 

(d) as an outside person, the consumer engaged by the trader may not have the adequate 

product/service technical information which may be useful to explain to the other consumers 

in the process of convincing them to buy from the trader;  

 

(e) where there is no binding agreement between the trader and the customer, it is not likely that 

the customer will be compensated commensurate to the effort employed to find other 

customers for the trader; and 

 

 

(f) an agreement for referral selling is prohibited by the law (Fair Trading Act) and as such an 

illegal agreement. The general rule in respect to illegal agreements is that they are not 

enforceable in law.  

 

How to deal with referral selling propositions? 

(i) find out exactly what the trader is offering, so that it is clear whether it is employment or 

not;  

 

(ii) request a contract so that the offer made by the trader is in writing;   

 

 

(iii) if you understand that the offer is for referral selling, decline the offer; and 

 

(iv) report the trader to the Commission. Any documentary proof or otherwise, should be 

provided.  
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TRAINING, LEARNING AND DEVELOPMENT 

In an effort to keep the Commission‟s staff abreast with emerging trends and issues in competition 

law and policy, the Commission provides opportunities for staff members to attend national and 

international workshops.  

ICPEN Consumer Investigations & Best practices workshop and OECD Global Forum 

The Manager Consumer Protection Ms. Ayanda Ziyane attended the International Consumer 

Protection and Enforcement Network (ICPEN) Consumer Investigations & Best practices workshop in 

Lusaka, Zambia. The purpose of the workshop was convening member states and participating 

consumer authorities to share best practices in consumer protection investigations with a focus on 

online sales and misleading advertising.  

ICPEN is a network of Consumer Protection agencies of 64 countries, which collaborate and co-

operate in enforcement of consumer protection laws. ICPEN provides a forum for developing and 

maintaining regular contact between consumer protection agencies and focusing on consumer 

protection concerns.  ICPEN aims to enable its members to have a greater impact with their 

consumer laws and regulations.   

Through the Chief Executive Officer Ms. Thabisile Langa, the Commission attended the 2018 OECD 

Global Forum on competition conference and the 12th Annual conference on competition law, 

economics and policy.  

During the OECD Global Forum held in France, Ms. Langa was amongst high-level competition 

officials attending to debate on a wide range of key and emerging competition issues including the 

link between competition policy and other cornerstones of economic development. The Commission, 

through the CEO‟s representation gained knowledge pertaining challenges in conducting 

investigations into anti-competitive conduct, mergers and agreements by public enterprises; 

potential benefits, obstacles and challenges of Regional Competition Agreements; the meaning of 

fairness in competition enforcement; and the role of gender in the delivery of a more objective 

competition policy.  

During the 12th Annual Conference on Competition Law, Economics and Policy held Johannesburg, 

the CEO participated in discussions on predatory pricing, competition advocacy and regional 

integration - appreciating the progress in competition law, economics and policy.  
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ICN Unilateral Conduct Workshop and ACF Bi-Annual Conference 

The Commission further had an opportunity to gain information and insight from the exchange of 

views regarding issues of common interest among the participants representing competition 

agencies and non-governmental advisors during the ICN Unilateral Conduct Workshop attended by 

the Executive Administrative Assistant Ms. Siphiwe Vilakati, in Stellenbosch, South Africa. Through Ms. 

Vilakati‟s attendance, the Commission was exposed to trends and practices in the investigation and 

/ or redress of excessive pricing, rebates, exclusive 

dealing and predatory pricing.  

Represented by the Chief Economist Mr. Samuel Dlamini, 

the Commission also attended the ACF Bi-Annual 

Conference in Morocco on procedural aspects of 

market studies with emphasis on abuse of dominance in 

network industries (telecommunications, banking), in-

order to understand effective market studies to inform 

prioritisation process.  

Mr. Samuel Dlamini addressing 

the audience  

ESPPRA workshops 

The Commission also attended two workshops on the 

Procurement Reform Process, hosted by the Eswatini 

Public Procurement Regulatory Agency (ESPPRA). 

Represented by the Human Resources Officer Ms. 

Barbara Mabuza and the Accounts Officer Ms. 

Njabuliso Dlamini, the Commission gained an 

understanding of the role of HR in reviewing the 

procurement function and facilitating the policy, 

procedural and systems changes; and Implementation 

of public procurement reforms within the Commission.  

 

 

Ms. Barbara Mabuza receiving her certificate  
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E-Commerce Trade Pros and Cons! What are the concerns? 

 

E-commerce is the phenomenon of business activity being carried out on web based electronic 

platforms i.e.  the Internet rather than a 

physical location. Through websites some 

businesses do business with other 

businesses, an e-commerce model known 

as B2B. Other businesses conduct or 

expand their services through creating 

online platforms for consumers to „shop‟ 

online, in a B2C e-commerce model. 

 

 

The advent of e-commerce has had both positive and negative effects. These are explained below.  

 

Positive aspects of the e-commerce platform 

Bigger customer base:  on-line platforms allow firms to reach out to a greater audience without 

opening additional branches. Having an online store is like opening branches all over the world 

without actually having to spend on them. A simple search in the browser is all that is required to 

reach your store from any part of the world. It is like operating a business without borders.  

 

Convenient: e-commerce platforms are not just beneficial for business owners, but also for customers. 

Through e-commerce, there is no population group that does not have everything available to them, 

a click of a button away. E-commerce eliminates the frustration of having to line up in long queues at 

storefronts and at checkout counters. Remote areas can also access most of the necessities and 

luxuries that are physically unavailable in their locality. 

 

Digital products: e-commerce is the only market that allows individuals and firms to sell digital goods. 

Today, more and more people are opting for e-books, and choosing to purchase movies and music 

in their digital formats instead of storing up on CDs and DVDs. Since there is no physical presence of 

such digital wares, it would be impossible to sell them through any brick and mortal store. 

 

Lower costs: e-commerce space also allows the seller to offer more discounts and be more 

competitive in their pricing, making them even more lucrative to consumers. There is no cost involved 

http://positivenegativeeffects.com/music


Quarter: Third December  2018 

 

Economi c Gr owt h Thr ough Fai r  
Compet i t i on  18 
 

in rent and maintenance of a storefront. You can eliminate the expense of employees who will have 

to manage the storefront and guide the consumers. Most importantly, it is always business hour in an 

e-commerce store. 

 

Negative aspects of the e-commerce platform 

Like any other platform, the e-commerce space suffers certain drawbacks which are discussed 

below. 

 

Impersonal and ambiguous: e-commerce is a relatively new phenomenon as far as businesses and 

global markets are concerned. As such, many consumers still prefer the traditional approach that 

physical shops offer. Consumers believe that some products such as clothes, shoes, beauty products, 

and packaged foods, carry some amount of ambiguity to them. It is difficult for consumers to assess 

the style and size of garments and shoes, and the expiry date and portions of beauty products and 

food items in an online store, since it is facilitated by an intangible storefront. There have been many 

instances of the wrong product being ordered and delivered due to incorrect product listing and 

description, and damaged or expired goods arriving. 

 

Susceptibility to cyber frauds: the fact that e-commerce stores are entirely online, means there are 

huge risks associated with cyber fraud. Phishing scams are one of the major risks associated with 

online stores and service providers. This is because e-commerce websites collect data about you, the 

consumer, in order to market their products more effectively; and payments are often made online. 

A simple glitch in the system can make way for huge cyber-attacks. 

 

This new type of trade has developed rapidly in recent years. It is easy to understand why: it is 

comparatively cheaper for both the consumer and the seller, and quite convenient for both parties 

too. It will probably be still sometime before risks are eliminated and trust is built up among the entire 

customer base, but for now, it appears as though e-commerce is here to stay. 

 

Interface between e-commerce and competition  

E-commerce has changed not merely how consumers shop, but also the range of providers from 

which consumers can buy products and pay for services. The growth of e-commerce has the 

potential to increase competition within retail markets, to greatly enhance consumer choice, and to 

prompt and facilitate innovation in product distribution. Recent enforcement and advocacy work of 

a number of competition authorities has shown potential for anti-competitive behavior to occur 

within the online business environment. Fears regarding potential market segmentation are therefore 
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a notable concern within a number of agencies which have examined the issue of competition 

within the e-commerce sector. Other questions are also often raised with regards to the market 

definition in the e-commerce sphere, vertical and horizontal restrictions, unilateral conduct with the 

internet of things and merger controls.  

 

As the Graduate in Training Programme ends…  

It has been a year since we had our amazing Graduates in Training… As reported in our first quarter 

newsletter, they joined the Commission in February 2018 under the Graduate in 

Training Programme, a programme aimed at enhancing graduates‟ 

capabilities in a corporate environment.  

As the programme ends, let‟s hear what they had to 

say …  

“The programme has helped me gain an in depth 

understanding of what competition and consumer 

law is all about and having Ms. Diana Briaso as a 

competition law consultant was very much impactful and 

has helped me a great deal in gaining the required 

knowledge and expertise in carrying out my responsibilities” – 

Njabuliso Dlamini.   

“My expectations were met. Which was to learn about competition law, the 

importance of competition law, the enforcement of competition law and the effect of competition 

law in the society” – Khulile Maseko.  

“I learnt quite a lot about competition law as a discipline, I had not been exposed to this type of law 

before the traineeship programme and this has changed since being attached at the Competition 

Commission. I can now positively say I have a working knowledge of the intricacies of competition 

law. I have grown a lot professionally during the course of this year” – Mukelwe Dlamini.  
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“The programme has broaden my understanding of another sphere of law and also enabled me to 

apply my critical thinking and problem solving skills as well as understanding the application of 

relevant legislation in real life situations” – Nothando Dlamini.  

“The programme exceeded my expectations in terms of the learning objectives I originally thought I 

could achieve. It was more educational and I now have a better understanding of what competition 

law is all about as opposed to when I got here” – Machawe Tfwala.  

“The programme afforded me better understanding about professional development through the 

various trainings that I have been exposed to and participated in which inspired me to advance and 

learn more on competition law, both at national and international level” – Simanga Kunene.  

“The programme helped a lot. Before the programme, I had no idea of competition law and what it 

entailed. Now, in conversations around competition law, I can understand and make my own 

contributions” – Nozipho Mamba.  

 

The Graduate Trainees posing for a picture  
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The new member of the team 

 

Determination, drive and energy are his middle names …. Meet out Chief Finance and Corporate 

Services Officer, Mr. William Sukati who joined the Commission on 1 October 2018.  

 

 

 

 

 

 

 

 

 

Coming in with soo much energy and focus to take the Commission to a new direction and greater 

heights, Sukati  foresees the Commission in greater dimensions and believes in the development of 

private enterprise for sustainable national wealth generation.  

 

Speaking about the pressure and uncertainty of being in a new environment Sukati said he has 

decided to take it easy, one day at a time…  

 

 

 

 

 

 

 

 
I subscribe to the dictum that says “If 

you stop learning you stop to live”- 

Sukati.  
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For more information, visit the Commission‟s offices in Mbabane at Golf Course 

Park, Eveni, Matjolo Road or contact us at:   

 
 
 

2404 0111/0421  

 

 

 

 

 

 

 

 

            P. O. Box 1976  

            Mbabane  

            H 100 Eswatini  

 

 

 

 

 

 

 

EMA Email: info@compco.co.sz 

 

 

 

 

 

fax: +268 2404 0342 
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